Words connecting generations: good practice format

	Identifikation of the practice/ project/ activity

	Short intro to good practice (max. 200 signs)
	The German artist Gunter Demnig makes remembrance stones  (“tripping stones”) that  substituted into the normal copper stone streets in cities/towns. The names of victims of the Nazi-Regime are engraved.

	Title (english and original language)
	“Projekt Stolpersteine” (project tripping stones)

	Short description  (max. 2.000 signs)
	Gunter Demnig  offers people on the internet to sign up for a godparenthood for a stone where he engraved the name of a victim of the Nazi-Regime. The idea is to bring the victims back to the place where they lived freely for the last time in their lives. So most of the time in their houses or flats. Demnig wanted to make the abstract knowledge of the holocaust concrete. First of all he wants to set a keystone for the relatives of the victims, they have a place of remembrance now. Moreover the holocaust won’t be forgotten as people “trip” over it. The stones are supposed to be monuments that will give the dead a face. 


	ICT use within practice


	Demnig has got a homepage on which people can see the different stones he produces and where everybody can apply for a stone. So even though, the victims are dead, many people dare to tell the stories of their ancestors again.

	Target group: who should be reached by the project? (speakers as well as audience)
	The project is for the relatives of the victims as well as for anybody else. The goal is that the relatives can come to terms with the past, whereas normal passengers who trip over it should feel remind of the cruelties of the Nazi-Regime. 

	Which methods have to be used to reach them?
	Normally  the relatives feel in that way connected to the victims, that they are really eager to buy a stone. But generally this idea became a trend and from that the idea derived to offer to sell stones with engraved names of anybody. 

	Objectives of the practice
	The project aimed to bring the cruelties of the Second World War closer to the people. Most people know about the cruelties, but maybe the next 100 years the awareness will shrink, but stones will make the history immortal for the future generation. 


	Steps to take

	Financial resources
	People were willing to pay the costs (one stone implemented 120 Euros), but there are also donors supporting his art


	Human resources:

- Staff (paid, voluntary)

- Needed partners / support for the project
	There has been Demnig as an artist who produced and still produces stones for people. All he needs is the money and municipal authority’s permission


	time and duration ( Required time to prepare and implement the project)
	

	Effects of the practice /project 

	Quantitative results of the project (how many participants, how often..) 
	He already produced 350000 stones in 750 cities in Germany, Poland, Czech Republic,  Austria, Hungary, Ukraine, Norway, Belgium, Netherlands, Italy and Slovakia


	Added value and learning outcomes for the participants
	People talk about the project. This also relates to the current political situation- there have been several discussions about the Roma for example connected to that project. 

	Added value  and learning outcomes for the organization
	

	Testimonies of involved persons (speakers or audience or organiser)
	

	Summary

	Why is the project a good example?
	The project is a good example, because the stones will reach everybody and the story to the stones is simple but gripping to comprehend. The size of the project itself is very variable. One can produce one stone, but also thousands. Publicity just works by using ICT tools and – as everybody will be able to the outcome of the project- people might be more interest to come to terms with topics from the past. 

	What works well?
	The publicity is very good, Demnig was able to spread the whole project idea in whole western Europe and still expands

	What could be changed or improved?
	There have been several critical voices who felt appalled by the fact that victims  of the Holocaust are just poured with tar and that the artist is more interested in earning money than in setting an example of how not to forget the past


	Identification of the organisation

	Name
	Gunter Demnig

	Location
	Cologne

	Type of organization
	artist


	Contact details
	Gunter Demnig
Richard-Wagner-Straße 16
D-50674 Köln / Neustadt-Süd

Tel. +49 / 221 / 25 14 89
Fax +49 / 221 / 25 85 194
E-Mail: gunter.demnig@stolpersteine.com


	Contact person 

(and contact details if different to organisations’ contact details
	

	Web link
	www.stolpersteine.com

	Languages spoken within organisation
	German,English


Appendix: more information about this project e.g. website, blogs, audiovisual or printed material

